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Cracking
down
on crime
Whenaskedwhat the toppriorities
shouldbe for thenewMayorof
Auckland, CEOswere resoundingly
clear: 55per centof survey
respondents say thenextmayor
must reducecrime in thecity.

“Crimehasbecomeamajor
issue since theextendedAuckland
lockdown,” saysone independent
director. TheCEOof an
entertainmentbusiness
recommends themayor should
“putpolicebackon the streets in
Auckland.”

Other top issues included
improvingpublic transport (46per
cent) and introducingpublic-
privatepartnerships andcitybonds
to fund large infrastructure
projects (38per cent).

Respondentswereparticularly
vocal about theneed tocleanup
thecity centre, and toprovide the
citywith avisionanda senseof
purpose.

“Themayormustprovidean
alignedand inclusivevision for
TāmakiMakaurau’s future that
bringsa senseofpurposeand
belonging,” saysBecaExecutive
ChairDavidCarter.

RedShieldCEOFabian
Partigliani says a toppriority
shouldbe to “stimulate tourism, in
particular to re-energise thecity

centre.” This is echoedbyCordis
managingdirector Franz
Mascarenhas,who says thecity
needsaclear strategy toboost
tourism—“especially given its
impactonGST receipts and
contribution to theeconomy.”

AucklandBusinessChamber
chief executiveSimonBridges,
suggests a laundry list of
challenges for thecity to
overcome.

“Infrastructureneeds renewed
vigour, the city centreneeds
attention, andbusinessdoes too,”
he says.

“At a superficial level, someone
frombrandingneeds to come in
with someevents andmarketing
budget andgiveAucklandasa
place to live andasa top
international destinationaboost.
At a deeper level there is a sense
ofmalaise that canonlybe solved
by leadership.”
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